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expansion plans in the south, been traditionally popular early adopters and traditional banks in Kadapakkam (Tamil
figure into their overall tourist destinations while holiday makers that help Nadu), near Hyderabad
strategy for the country? “Our many are emerging as great bring new concepts. (Andhra Pradesh) and Coorg

members are from across the potential places. Future plans for the south  (Karnataka),” reveals

country, a strong presence in More than one-third of market include not only Ramanathan

the South is very important to  our resorts are located in the di the isting Mahind Holid

us as it is a popular south and we have further properties but also adding believes that holiday makers
new destinati “While we

in the south region are value
tourism - jungle, backwaters, Haldar. He acknowledges that  are ding in our own seeking and
and hill stations. Many south India is a unique properties in Ashtamudi and not necessarily budget
destinations in the south have market with a good mix of Coorg, we have n?med land travellers.

being a part of the Mahindra
Group brings in a lot of
goodwill  amongst  the
customers, In fact, 35.18 per
cent of vacation ownerships
sold in the fiscal year 2009
have been attributable to

member referrals.

tional
strategy has been to leverage
its competitive and
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