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Hindu Business Line

Mahindra Holidays plans
d another sub-brand

to a

‘Anjana Chandramouly
Bangalore, May 6

Mahindra  Halidays  and
Resorts India plans to intro-
duce another sub-brand in
the next few years that would
address all income dnd age-
groups.

“Wewill announce a varie-
ty of new products covering a
gamut of experiences,” Ms
Vimal Dorairaju, Business
Head, Mahindra Homestays,
told Business Line:

Brands of Mahindra Holi-
days include Club Mahindra
Holidays, Club Mahindra
Travel, Club Mahindra Fun-
days, Zest and Mahindra

Home :
Witj?? ?I:"lnhlndrn Home-
stays, Ms Dorairaju said, “We
would like. to: reach 1,000
homes in the next two-three
years, with presence in every

AR ETT A A -
AL RO R TS

Tranquil: Taamara Guest House, Mahindra Homestays, Alappuzha, (File phots)

State.” Currently, the home- “a bouquet of experiences. 6,000 per night with room
stay sub-brand has tie-ups across 15 Staves, including and breakfast for two on of-
with about 250 homes, of- palaces to one-room rural fer, bl

fering 650 rooms. Expluining  homes", “In the rural homes, the
that homestays are an inter-  About 4045 per cent of price includes all meals and
esting way of building capae-  these rooms are priced be- an English-speaking - guide
ity in a short time in any low Rs 2,500 & night. The too," said Ms Dorairaju,
place, she suid that inthe last  unit's properties are priced  Though there are about
‘oneyear, theunit hascreated  between Es 1,500 and Rs 3000 homes across the

country. in this unorganised
sector, Mahindra Homestays
aims to engure that “there is
an experience quotient for
the guest," she said,

"We want to classify the
experience an offer, and
hence resdoing our Web
site,” she added,

To cater to the Indian
traveller better, “we have
moved into typical Indian re-
quirements - hill stations and
beaches!” she pointed ont
Therefore, more properties
are being added to the brand
in Uttarakhond, Himachal
Pradesh; Karnataka and Gox.

“We recently added farm-
stays in Punjab, and are look-
g at citv-stays in that State
too," said Ms Dorairaju. In
the next Eri'lilﬁl:, there are
plans to add religious desti-
natiois,
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